Bridging the digital divide

E-EDGE At the digital literacy conclave organised by Hindustan Times & Intel, experts brainstormed over how the common man can leverage technology for daily use
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NEW DELHI: What would you
expecl a sudent in the hinter-
landz to do with a computer
replete with broadband con-
nection? Well, what they actu-
ally do i= listen to musie, wateh
oy ies and play games,

And, when it comes Lo eon-
dueting asimple computing task
=th sz cheeking exm resulls
on the et or uplosding resumes
[or job postings, they reach out
Lo a digitally liberate bhaiyva or
licdi in the locality.

Wiy BEurmer and Sunita, such
a bhapaand didi respectively,
olfered these and more valuable
insightsat the conelave * Digital
Literacy — Keeping India ahensd
in the Information Age" jointly
organized by Hindustan Times
and Intel here on Wedneaday,

The panelisz st the conelave
ineluded Sachin Pilol, minizter
ol slate communications and [T,
Debyjani Ghosh, WD, Intel South
Azia, Sanjay Kapoor, CEO, Al
Indis and South Azis, BEajendra
Pavar, chairmean and co-bunder,
INIIT G, srwd Orzsrms oz
founder and director, Digital
Empaerment Foundation

In fect, Vijay and Sunita sel
the tone of the conelave, where,
[ the next couple of howrs, the
paneliztz debated and discus=ed
zies that reed Lo be droned out
il T i i Lo besearme digritadly lit-
erate in both ketter and spint.

Moderated by Gautam
Chilemane, exsrutive editor-
Business, Hindustan Times the
panel dizeuszion locused on
iz ies and =olubions beyond the
obvious, The panelizis brain-
shormoed over how an indiv idosl
should leverage ‘a connectad de-
viee auch &= acompader, amart-
phone or Lablel Lo seeess infor-
mstion on education, heatheare
sopyices, land records and 2o 0n.

Dizruzzions alao foeussd on
Indig'z cultural diversity and
how internel penetration i=
behind other emenging econo-
ries such s Braz) and China.
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ONE IN EACH FAMILY
10 BE E-LITERATE

SACHIN PILOT underlined the
importance of English-led dig-
ital seeess wherein an individ-
ual needs to be well versed with
English lirstso that he can make
sense of the digital word.

He pointed out that there are
cultural challenges to our dig-
Lal growlh, az multiple lan-
s s make i dilleult for the
government to reschout to all
netizens witheommon content.

“We are dismantling bamiers
by ereating the right ecosystem
Lhat will helpinereas=e digitallit-
eraey rates in India, We want to
creale an India where at Jeast
one ndividual inevery family iz
digitally literate” he said.

He sdded that the govern-
ment remains committed to
connecting every village inIndia
with a libre aptic netwaork.

EMPOWERMENT AT
THE GRASSROOTS

DEBJAMI GHOSH muade & cose [or
penerating swareness around
the ways inwhich an individusal
can connect through any devies
o the Internet.

“Tntodays dey and sgre, mere-
by besing in poesession of a deviee
Awch a5 a mobile or a laptop i=
ol rmpeortand, rather the aware-
ness of how to leverage the
devies Lo seeess the Intemetis
more important,” she said.

For our grazs ool cilizens
to ko what they can do with
Lechnology i= important,” he
adided.

The povernment, onils part,
i= making ellforiz to lay 11[11‘.-'.-'“
oplie Mibres serees the country
and it should be s shared
responEibdlity Lo emposer peo-
ple ab the grassrools level to
drive personal growth,” she zsid

SWITCHING ON
SELF-CONFIDENCE

RAJENDRA PAWAR elaborated how
Iradia iz sl & Gpping point where
connedivity is becoming all per-
visive, He pointed out that over
the three decades ol its exis-
tenee, WIIT had touched as
mary 4= 53 million lves

“Dhigital literacy means dil-
ferent things to dilferent peo-
ple An economically challengsd
individual sees his i being rmd-
ieally transfommed through the
uze ol a ‘connected devies The
very thought of being digitally
literats “switches on' the indi-
viduals zell conlidence,” he zaid.

Pawar stressed the need Gor
all leseders in the IT industey Lo
‘make things happen’. At the
zame Lime, he emphasized Chat
it was equally important that
the majority of Indians, the *las.
leg', must ‘let IT happen'.

YOUTH T0 POWER
OUR DIGITAL DRIVE

SAMJAY KAPOOR =aid an entire
plethara of home delivery jobs
have been ereated due Lo rap-
idly rizing maobile phone pene-
Lration in the country

“Mobiles have hitherio been
t=ed for voiee but with pralil-
eration of internet-enabled
amariphones there will be g =l
peerdous ineresesse indats-relat-
ed trale” The dats relsted tral-
(i will ineresse by LD Limes
in Lhe coming months, he said.

He alzo spoke of the Indian
edge, stating that we have the
advantage of a large youthlul
population that is raring to try
out new technology.

“We have lMnancial, edues
Lional and entertainment sery-
e that are under-resouresd.
We can use digital technology
Lo bridge the resource gap."

CHANGE CULTURETO
BREAK BARRIERS

DSAMA MANZAR =aid that digital
literacy is a cultural ehallenge
and Tndia must do the right
thing= to break these barriers,
“Digital literasy requires
Lranspere ey, intersetivity and
promploness and being digital
means speed. Bul India i= =20
feudali=tic that even a reply Lo
an e-mail by an elected repre-
serlative takes ages, This neads
Lo change" he slressed.
“Elected representatives do
naok havee dedieated websites o
their constitueneies," he =aid.
“Aoround 14 million sehools and
T ol zmall and msedium enter-
prizes do nol have any websiles,
Wemuesl take sepe o ensure al
lesst funetional digital iteracy
A frs step would be Lo Larpet
institutions and elected repre-
=zeniatives 2o that it pereolates"

UNITED STATES

10, 2% | 30,4% | E3142.20% | 7,30

ia; Gautam Chikermane, executive editor-Business, Hindustan Times: Sachin Pillot, minister of state, communica-
tions and information technology: Sanjay Kapoor, CEO, Airtel, India & South Asia: and Osama Manzar, founder and director, Digital Empowerment Foundation at the Digital Literacy Conclave in Mew Delhi on Wednesday
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Bintel has initiated &

Digital Literacy campaign
with the intent of spreading
public awareness and build-
ing up the desire for digital
literacy. The partners in the
campaign include DELL, HP,
Lenovo, Masscom, MIT and
Microsoft. More partners are
expected to join from the
government, the industry,
and the NGO space.

B A Digital Literacy Week will
be conducted by vear-end,

wherein Intel has commitbed
to participate. Hindustan
Times will be the media
partner for the Digital
Literacy Week.

mA special purpose vehicle
named Bharat Broadband
Metwork Ltd has been creat-
od that will lay down fibre
network toconnect 250,000
gram panchayats. As a pilot
project, around 500,000 km
of fibre network will be laid
in Tripura, Vizag and Ajmer.



