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A. Overview:  

 

 

 

 

 

 

 

 

 

Impacts: The numbers of times someone has seen the hashtag.  

Reach: Number of unique users that have seen the hashtag. 

Followers per contributor: The average number of followers per contributor in the hashtag. 

Contributors: Number of twitter users that sent a tweet or a RT using the hashtag. 

Tweets per contributor: The average number of tweets sent per contributor. 

Links & Pictures: Number of tweets containing a link or a picture with the hashtag. 

 

 

 

 

 

 

 

 

 

 

 

 

 A Considerable increase in the interactions on twitter during the event. 

 #Manthan14 received total of 807 tweets with text, links or pic. 
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B. Contributors: 

 

a. Contributors Influence:  Influence created by the participants on the twitter. 

 

 

 

 

 

 

 

 

 14 contributors with low influence (from 10 to 50 followers) 

 45 contributors with medium-low influencer (from 50 to 200 followers) 

 32 contributors with medium influence (from 200 to 500 followers) 

 25 contributors with medium-high influence (from 500 to 1000 followers) 

 32 contributors with high influence (from 1000 to 5000 followers) 

 14 contributors with very high influence (more than 5000 followers) 

 

b. Top Contributors: 
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C. Tweets  

a. With #Manthan14 (8th Nov to 8th Dec) 

 

 

 

 

 

 

 

 

b. With @ManthanAward  

 

 

 

 

 

 

 

 

c. With @ManthanAward & #manthan14 
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D. Top Tweets: 
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E. #Manthan14 in Pictures: (On Twitter) 

 

 

 

 

 

 

 


