INTRODUCTION
DIGIPRAYAS project aims to impart digital financial literacy to rural areas
of the country. A joint initiative of Axis Bank and Digital Empowerment
Foundation, the project aims to work with communities in 12 panchayats
across five states, to help them seek modern forms of banking through the
digital medium, by first familiarizing them with the digital interface, and
then helping them access digital banking services.
The initiative involved several levels of engagement from community
awareness programs to individual training. The trainings involved imparting
information on the technological transformation in accessing banking
services, process of opening a bank account, concept of demamd draft,
use and benefit of Debit cards, Micro-ATMs, concept of online and mobile
banking with hands-on use of app-based banking services for money
transfer, recharge, bill payments and checking details of your bank accounts.
Keeping above objectives in mind, several surveys have been conducted in
the beginning and end of the project, to understand the socio-economic
conditions of villagers and their banking practices. The information
regarding a few of the banking services among the villagers have also been
collected during baseline apart from ICT awareness information. On an
average around 500 beneficiaries per village were targeted as a part of the
program.
The project has created a positive outcome in terms of generating
awareness, increase usage and engagement with financial banking services
through an online platform across the rural areas in India.
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5 STATES
12 TARGET VILLAGES
24 ADJACENT VILLAGES
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Punjab
Haryana

Gujarat

Maharashtra
Andhra Pradesh
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MAHARASHTRA
Districts: Aurangabad, Kolhapur, Osmanabad
Village coverage: Kandalgaon, Ambelohal, Ramwadi

KANDALGAON
Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

AMBELOHAL
: 768
: 133
: 397
: 371
: 56 %
: 69 %
: 43 %

RAMWADI
Population		
No. of Families		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

6

: 1641
: 352
: 888
: 753
: 68%
: 73%
: 62%

Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

: 4663
: 809
: 2421
: 2242
:6%
: 69 %
: 54 %

offices physically, and only 3 people had
used mobile or internet banking facilities.

Shopkeepers signing-up for an ATM to
star t digital transactions at his shop
in the local market.

The Digiprayas initiative in the village
provided financial literacy and training to
more than 400 people giving individuals
training in the processes involved in
opening an account, use of debit cards
and micro-ATM cards along with the most
desired training in Mobile and internet
based banking services. Online money
transfer, accessing information about
account balance, transaction made and basic
components of using e-wallets were taught
to the people in every nook and corner of
the village. Apart from individual-specific
training, the community was mobilized in
groups to watch street plays, screen movies
and discuss the issues related to financial
tools and processes.

Village: KANDALGAON
OUTCOME

Coverage: Kandalgaon, Morwadi,
Gokul Shri Gaon and Kanheri
Beneficiaries: 546
In Kandalgaon a large number of working
population comprising of agricultural
workers and labourers were targeted. Most
of the beneficiaries were young or middle
aged men and women mostly illiterate or
primary and secondary school pass outs.
The village and its neighboring areas had
a relatively large number of bank accounts
with 70% of the individuals owning a bank
account and only 30% without one.
Out of these 149 individuals owned debit
or credits cards. Around 68% of these bank
account holders made weekly visits to the
bank to access banking facilities. More than
90% of the community members accessed
the banking services by visiting the branch

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

346

337
341

Beneficiaries trained in using
Mobile and Online Bankinag
services
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The Digiprayas initiative trained 479
individuals through door-to-door campaigns
and more than 250 through community
meetings, street plays and school visits.
Almost all 479 individuals were taught the
process of creating their own account and
assisted on filing the documents, use debit
cards in swipe machine or micro-ATMs and
app based banking services through mobile
and internet services. Using e-wallets,
conducting online money transactions were
all a part of the training.
Mahila Mandals (Women Self-help
groups) being trained in financial
literacy and use of ATM cards
in a village.

Village: AMBELOHAL
OUTCOME
Coverage: Ambelohal, Kaswada,
and Vadgaon
Beneficiaries: 729
In Ambelohal the young boys studying in
primary, secondary and senior secondary
schools comprised majority of the target
group. Around 300 individuals were below
the age of 35 years and belonged to
agricultural families. Only a few women or
girls participated in the program.
Out of the 479 individual that were trained
in various subjects related to banking, 378
individuals owned a bank account, 50% of
which owned a debit or credit card. Due to
the young nature of the target audience, a
fairly good number of individuals (82) had
used mobile or online banking if they owned
a phone; however the 50% of the total
engaged in physically visiting the banks for
financial transactions. Most people visited
the bank on a monthly basis, excluding 30
individuals who visited the bank on a yearly
basis.
8

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

479

469
476

Beneficiaries trained in using
Mobile and Online Bankinag
services

An old man using his ATM card for the
first time. “ When I see cash coming out of
the machine, it feels like magic!”

Village: RAMWADI

Mobile or internet banking were used by
only 17 people to access financial facilities,
however majority had never used digital
platform to fulfill their banking needs.
More than 344 people visited the bank on
a monthly or weekly basis to access any
banking service. The training in digital
and financial literacy was conducted on an
individual interaction in the community,
training 422 people in the process of
opening an account whereas an entire
mass of 1500 people were made aware
through video screening, street plays and
community-based meetings. 414 were
trained in using debit cards and micro-ATMs
along with conducting online transactions,
transferring money, checking digital
passbooks and doing online recharge and
shopping.

OUTCOME
Coverage: Ramwadi, Panwadi,
kodawadi, and Dakwadi
Beneficiaries: 1922
The individuals trained in Ramwadi
consisted of an equal representation of men
and women across all age groups spanning
from below 25 years to above 65years of
age. Most of the women and men were
illiterate or had completed their primary or
secondary education. They all engaged in
agricultural or non-agricultural labor jobs
and only a few had their local business thus
majority earning only fifty thousand to a lakh
annually.
Since most of the population depended on
their daily wage, visiting banks incurred a
very high opportunity cost. 368 out of the
422 individuals owned their bank accounts
and only 54 needed help in creating one.
Majority of the bank account holders did not
have their debit cards and only 137 people
owned a debit or credit card.

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

422

414
417

Beneficiaries trained in using
Mobile and Online Bankinag
services
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CASE STORY

Women from self help groups learn internet banking

Hasina Nannu overlooks the functioning of
eleven SHGs and more than a 100 women.
Most of the women in the SHGs are literate
and employed in small-scale business,
which results in their absence or minimum
involvement in the SHG meetings. The
women come only to deposit their money
and quickly run away once their entry
is recorded in the registers. The manual
maintenance of records is time-consuming
and a waste of their precious time.
Recognizing these issues and desperate to
make the meetings more productive, Hasina
with the help of Digiprayas volunteers
organized a financial literacy session for
all the SHG women. The sessions involved
several activities from learning to use basic
smartphones applications, downloading
e-wallet apps, transacting money online
and using several e-banking services. These
sessions transformed the way the SHGs
worked. Two groups consisting of more
than 25 women, now use an e-wallet app
to transfer their weekly contributions to the
group leader’s bank account and maintain
10

their records on digital passbooks. They
no longer deposit cash and when they are
busy, simply transfer the money from their
home or work spaces. The SHGs now meet
primarily to discuss the benefits of loans,
when, why and who to give the loans to
and possibilities of setting up small-scale
enterprises. The meetings are now much
more productive and engage the women in
mind-stimulating conversations. The digital
interventions have also empowered the
women to use their smartphones and let go
of their fear of banking online.

“Today our SHGs are not just
a place to deposit money, but
a space to think, ideate and
solve problems. Thanks to the
digital platforms.”
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HARYANA
Districts: Sirsa, Karnal
Village coverage: Kachchwa, Rasulpur

KACHCHWA
Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

12

RASULPUR
: 10141
: 1992
: 5323
: 4818
: 62 %
: 67 %
: 56 %

Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

: 1148
: 1992
: 581
: 567
: 65 %
: 73 %
: 54 %

and majority of them visited the bank branch
office to avail services. Every household
individual visited the bank on a monthly
basis and the other 50% did not avail any
banking services.

Men queuing in a village to register their
names and make their bank accounts for
the first time!

As a part of the Digital and Financial
training initiative in the village, 333 people
were assisted and trained in making their
bank accounts, 325 were taught to use
a debit card, swipe machine or microATM through various audio-video tools
and hands-on demonstrations. Mobile
and Internet banking was used by only 7
people in total and hence 331 members
were oriented on the benefits of online
transactions and banking services. Several
young boys and girls engaged in learning
the digital financial tools to use it at petrol
pumps, to pay their bills etc.

Village: KACHCHWA
OUTCOME
Coverage: Kachhwa, Pal Nagar
and Kumar Kheda
Beneficiaries: 503
The target audience in Kachhwa had
an equal engagement of women and
men and spread across age groups from
below 25 years to around 45 years of
age. Most of women were illiterate or
primary school pass-outs however the
men had a comparatively higher education
qualification. Most of the community
members were employed as laborers or
engaged in other small business. Only 50%
of the total individuals surveyed had their
own bank accounts whereas the other 184
people had not created a bank account.
Only 21 people owned debit or credit cards

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

333

325
331

Beneficiaries trained in using
Mobile and Online Bankinag
services
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In the door-to-door individual training
of financial awareness, 327 people were
trained in the process of opening an account,
320 in the benefits of using a debit cards
at swipe machine or ATMs and like in
most cases mobile and internet banking
training was provided to 325 people. Apart
from individual training, awareness and
information for financial literacy was given
in groups to more than 180 community
members with the help of street plays and
films.
Door to door mobilizations to
familiarize the whole family on digital
and financial tools.

Village: RASULPUR
OUTCOME
Outreach: Rasulpur , Darbi
Beneficiaries: 507
The focus of the training in Rasulpur was
spread across age groups of 25 years to 45
years covering both men and women. Most
of the population was literate and had either
a primary, secondary or senior secondary
qualification. The primary occupation was
agriculture-based or locally-run businesses.
The standard of living was relatively high in
comparison to other states with maximum
population earning one to two lakhs a year.
Out of the 327 people surveyed, 92% owned
their bank accounts leaving only 25 without
one. More than 80% of the account holders
also owned a debit or credit card, but
preferred going to the bank physically to
avail the banking services. Cash transaction
and use of cheque books were a common
practice among the target group. Only 1
person had used mobile or internet facilities
for banking services. Most of the people
visited the bank on a monthly or yearly basis.

14

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

327

320
325

Beneficiaries trained in using
Mobile and Online Bankinag
services

CASE STORY

Sameer and his friends come together to learn mobile banking

Sameer, a 22 year old living in Kachchwa
village of Haryana had recently bought a
new smartphone. Like most of his friends,
he used the phone to listen to music, watch
videos online and look for job opportunities
on online platforms. Sameer worked in
a nearby town and often came home on
weekends. Sometimes he would go on long
rides on his bike with a bunch of his friends.
His father would always complain about him
wasting petrol on ‘useless’ rides and was
always hesitant to give him money. Sameer
too felt uncomfortable and would borrow
money from his friends instead of asking his
father.
However, after he watched the financial
literacy videos screened on the projector as
a part of the Digiprayas project, he at once

downloaded the Paytm App. Today, Sameer
pays his petrol bills through the Paytm
facility at the petrol pumps, shops online and
even conducts online phone recharges for
his family members.

He says, “I no longer have to
borrow money from my father.
This gives me a sense of
financial independence and
confidence.”
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PUNJAB

Districts: Patiala, Mohali
Villages: Allowal, Malan

ALLOWAL
Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

MALAN
: 1791
: 345
: 965
: 826
: 65 %
: 67 %
: 63 %

Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

: 1078
: 222
: 554
: 524
: 73 %
: 77 %
: 69 %
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to banking services. Most of the beneficiaries
owned debit cards but nobody had ever
used mobile or internet banking to avail
any banking services. This limitation of
dependence on physical banks compelled
them to make physical visits to the bank.
Data shows that around 60% of the people
visited the banks on a monthly basis.
The Digiprayas initiative trained all the
people surveyed in opening a bank account,
390 in using debit cards and micro-ATMs
and almost 399 in using app-based banking
services. The program also trained more
than 500 people as a part of the community
mobilizations through videos, films and
meetings.

Daily-wage labourers watch a film on
banking an its benefits in a small village
in Punjab.

Village: ALLOWAL
OUTCOME
Coverage: Allowal, Dhundewal
Beneficiaries: 902
The target group in Allowal had an equal
composition in women and men ranging
from age groups below 25 years to senior
citizens. A very small percentage of the
community members were illiterate and
majority was primary, secondary and senior
secondary pass-outs. The women in the
village were mostly housewives and men
worked in labor jobs.
Out of the 402 people who were surveyed,
340 owned a bank account and only a small
group of 62 individuals did not have access
18

Beneficiaries
trained in using
Debit cards and
Micro-ATM

402

390

Beneficiaries
trained in
Account
Opening

399
Beneficiaries trained in using
Mobile and Online Bankinag
services

individuals (13) had accessed internet and
mobile based banking.
The Digiprayas initiative has trained326
people in opening a bank account by helping
them fill forms and attach the necessary
documents for the entire process. Debit
cards and micro-ATM training was also given
to show its use at petrol pumps, shops and
efficiency in comparison to standing in the
queue. Mobile based banking and online
banking facilities were also a topic that was
taught in detail along with the use of several
apps.

A women tailor learning how to use
e-wallet while watching a demo-video on
the functions and features.

Village: MALAN
OUTCOME
Coverage: Malan
Beneficiaries: 511
The beneficiaries that were surveyed were
across age groups ranging between below
25 years to above 66 years. Most of the
beneficiaries educated and were either in
primary, secondary or graduation. Most of
the men were employed in agriculturerelated or local businesses and laborers. The
women were mostly housewives or worked
as laborers. 50% of the individuals that were
trained did not have a bank account and only
a few members had a debit card. Most of
the bank account holders accessed banking
facilities from the nearest bank branch on
a weekly basis. Only a very small number of

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

326

330
320

Beneficiaries trained in using
Mobile and Online Bankinag
services
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CASE STORY

Digiprayas volunteer demonstratiing the benefits of mobile banking to
a farmers in Punjab

Allowal like most villages in Punjab has an
agriculture-driven economy. The farmers
mostly aged continue to work on their
farm lands while their children are busy in
other service-oriented jobs. “Time is most
precious for us”, says an old farmer as he
describes the troubles of the sector. The
farmer’s society is one of the only options
to procure seeds, manure, fertilizers and
other medications for the crops; farmers
often loan out money to buy the crop
requirements and are bound to buy the lowquality and delayed products of the society.
They often spend time waiting for days and
hours at the society office before they finally
received their goods. Their age also takes a
toll on their lives as they sometimes have to
travel to Patiala city and come home empty
handed.
As a part of the Digiprayas project, the
farmers were introduced to the concept of
online banking, shopping for agricultural
20

goods and simply searching for agriculturerelated information on online platforms.
Around 30-35 farmers today engage in
online transactions to buy bulk seeds and
fertilizers which are delivered to them
on-time, at their doorstep and at cheaper
prices. They are also exposed to the Mandi
rates and are aware of the prices of different
products. This exposure has not only made
their lives efficient but has also exposed
them to the various goods and innovations
available in the market.

“Techology has reduced
delays and introduce us to
farming innovations”
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GUJARAT

Districts: Morbi, Bhavanagar, Vadodara
Villages: Jodhapar, Thordi, Bhilpur

JODHAPAR
Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

THORDI
: 1835
: 344
: 974
: 861
: 77 %
: 79 %
: 73 %

BHILPUR
Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

22

: 2290 		
: 512		
: 1163		
: 1127		
: 61 %
: 69 %
: 53 %

Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

: 2826
: 474
: 1447
: 1379
: 67 %
: 75 %
: 58 %

a large number of people who visited the
bank on a weekly basis. Interestingly the
visits to the banks were high throughout the
week and month.
The Digiprayas initiative trained more
than 940 people in groups and individual
interactions. However, in the ones that were
individually trained 510 underwent an
account opening demonstration, 501 in debit
card usage and 505 in mobile and internet
based banking services.

Door-to-door visits to demonstar te the
Axis Bank App and its functions. Hundreds
of women opened their bank account for
the fisr t time.

Village: JODHAPAR
OUTCOME

Coverage: Rafeleshwar, Jodhapar
Beneficiaries: 940
In Jodhapar, the beneficiaries were primarily
male however there were a significant
number of females. The males were
either illiterate or studying in primary and
secondary and senior secondary schools.
The females were mostly illiterate and
primary, secondary pass-outs. The primary
occupations of the individuals were laborers
followed by owners of local businesses and
agriculture-related work.
87% of the total trainees owned their bank
account however only 65 did not have a
bank account of their own.408 community
members also used debit cards and also
preferred mobile and internet banking
over physically going to the bank. However,
though 310 individuals preferred there was

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

501

510

505
Beneficiaries trained in using
Mobile and Online Bankinag
services
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own a bank account of their own. 70% of
the bank account holders had a debit card
and accessed banking facilities by physically
going to the bank. Only around 56 people
had used mobile or internet banking to a
limited extent. The visits to the bank were
restricted to monthly visits and as opposed
to weekly visits in other villages.
The awareness programs conducted as a
part of the mobilizations showed the dire
need for awareness on mobile and internet
based banking. In the training phase, around
430 individuals were provided with training
related to online banking, money transfers,
and use of swipe machine at shops, payment
of bills online and other banking services
through digital platforms.

Community mobilisations and
awareness of Digital-Financial Literacy
for senior citizens.

Village: THORDI
OUTCOME
Coverage: Thordi, Visalpur and
Rampura
Beneficiaries: 540
The target audience is Thordi village mainly
consisted of people below 25 years to 45
years of age. Most of the individuals were
men and women comprised of a very small
group. Most of the males were either in
the primary, secondary or senior secondary
school and engaged in labor work or other
service oriented jobs. The training was
provided to individuals who earned less than
a lakh a year.
More than 75% of the population had a
bank account and about 109 people did not
24

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

430

440

434
Beneficiaries trained in using
Mobile and Online Bankinag
services

they were not exposed to online banking
facilities.
The Digiprayas initiative exposed 267
people to various benefits and tools to
access banking facilities through mobile
apps or internet services. The community
members watched videos, discussed doubts
and even practically downloaded apps to try
and understand mobile and internet based
banking options.

A police-man being trained in mobile
banking and how to make digital
transactions and bill payments.

Village: BHILPUR
OUTCOME
Coverage: Bhilpur, Vayadpura and
Navapura
Beneficiaries: 517
Bhilpur village had a fairly equal share of
male and female presence at the trainings
with youth, students and working population.
The males were mainly owners of local
businesses and the women were mostly
housewives.
267 people were trained and involved
in community interactions. Every person
mobilized had a bank account; majority had
a debit card, and however only one person
had used mobile based banking services.
More than 90% of the people preferred
visiting the banks on a monthly basis as

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

262

267

263
Beneficiaries trained in using
Mobile and Online Bankinag
services

PAGE 25

DI GI PRAYA S

CASE STORY

Parsotam conducts a play with school kids to demonstrate the
impor tance of digital banking

The villagers of Jodhpar travel 13 kilometers,
changing a rickshaw four times, spending an
entire day to access bank facilities located in
the nearby city of Morbi.
Equipped with a tablet and laptop, Parsotam
Mavjibhai went on a mission to spread
financial awareness in his village. He
identified four young students forming a
mini-theatre team and enacted a short
play in the government schools to educate
and demonstrate the new digital financial
tools. The drama was staged to represent a
financially unaware shop-owner, a laborer, a
local businessman and an aware citizen who
eventually motivates his friends to make a
bank account, use net banking to pay bills
and use Paytm to pay a friend all at the
touch of a button.
The drama was so successful that it
attracted more than 50 students to register
for a bank account and inspire their parents
to learn mobile-based net banking.

26

Parsotam conducts door-to-door visits,
organizes community meetings in open
spaces, temples, community halls, villagechowks, night video screenings and school
mobilizations to spread the message.
Policemen, housewives, shopkeepers,
children and many others have learnt to use
Paytm, Bhim App, ATM card, online banking,
Swipe machine and are aware of the dos and
don’ts of keeping one’s account secure and
safe. Today, Parsotam has impacted around
466 people and continues to propagate
financial and digital literacy through
innovative techniques.

“The success of the drama
attaracted more than 50
children to register for a bank
account”
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ANDHRA
PRADESH
Districts: West Godawari, Guntur
Villages: Satyawada, Birrupalem

SATYAWADA
Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

28

BIRRUPALEM
: 3285
: 951
: 1606
: 1679
: 67 %
: 70 %
: 63 %

Population		
No. of Houses		
Males			
Females			
Literacy rate		
Males literacy rate
Female literacy ratio

: 3306
: 954
: 1639
: 1667
: 73.75 %
: 77.78 %
: 69.87 %

total bank holders had used mobile or
internet banking, however the others used
branch banking by visiting the banks for
money transfers and 93% frequented the
bank atleast once a week. It was seen that
though the target groups had used mobile
banking it was limited to very basic function
and did not involve money transafers, bill
payments and opening FD or RD.

A group of women and children being
taught how to use a Swipe Machine using
a projector.

The training focused on awareness on
digital platforms that can be used to access
banking services. 313 individuals were
trained in using various features of Bank
Apps and e-wallets. Training in using debit
cards and micro-ATMs along with using
swipe machines were also conducted.
Several group sessions were also conducted
to spread awareness through street plays
and films.

Village: SATYAWADA
OUTCOME
Coverage: Satyawada, Velivennu
and Kaldhari
Beneficiaries: 501
In Satyawada the majority of the
beneficiaries were women, comprising 60%
of the individuals trained. Most of them
were either illiterate or had completed their
primary schooling. They were engaged in
agriculture-related work at home or outside
and most families earned between fifty
thousand to a lakh annualy.
Out of the 321 individuals, everyone owned
an account number and had a debit card
issued in their name. Around 57% of the

Beneficiaries
trained in using
Debit cards and
Micro-ATM

310

321

Beneficiaries
trained in
Account
Opening

313
Beneficiaries trained in using Mobile
and Online Bankinag services
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and all of them visited the bank branch to
access the services. Every bank holder visited
the bank on a monthly basis to avail the
services all at once.
The awareness programs conducted as a
part of the mobilizations showed the dire
need for awareness on mobile and internet
based banking. In the training phase, around
399 individuals were provided with training
related to online banking, money transfers,
and use of swipe machine at shops, payment
of bills online and other banking services
through digital platforms.

Farmers watch a video on mobile banking
and use of e-wallets while taking a shor t
lunch break.

Village: BIRRUPALEM
OUTCOME
Coverage: Birrupalem, Nellapadu,
Nandivelugu and Kancherapalem
Beneficiaries: 507
In Burripalem, the majority of the
beneficiaries were women, comprising 52%
of the individuals trained. Most of them
were either illiterate or had completed their
primary schooling, mojority being in the age
group 35-45 years. They were engaged in
labor-related work at home or outside and
most families earned between fifty thousand
to a lakh annualy.
Out of the 247 individuals, majority owned
an account number and had a debit card
issued in their name. Only 3 individuals did
not have a bank account. None of the bank
holders had used mobile or online banking
30

Beneficiaries
trained in using
Debit cards and
Micro-ATM

Beneficiaries
trained in
Account
Opening

390

402

399
Beneficiaries trained in using Mobile
and Online Bankinag services

CASE STORY

Women mobilized by Bullemma to register for online banking
facilities to the Digiprayas initiative

Bullemma is an elected leader of the
Mandal Parishad Territorial Constituency
(MPTC) in the Satyawada village of Andhra
Pradesh. Only a 10th standard pass out, she
is on a mission to make her village a ZeroCash Village. The village of Satyawada has
one bank which stays crowded throughout
the week, making it difficult for people to
engage in efficient bank services. A laborer
spends a hundred rupees and undergoes
a one-day loss of payment only to go the
bank. Similar is the case of other working
members, who are forced to spend an entire
day at the bank.
Recently, Bullemme came across a Digprayas
volunteer who helped her open an Axis
Bank account, deposit a cash amount of INR
3500 and pay bills through a mobile-based
app. This inspired her to spread the word to
many other women especially anganwaadi
teachers, ASHA workers, school teachers and
housewives who eventually also opened
their bank accounts. Bullemma conducts
regular meetings at public space to motivate

the community members to learn online
transactions to shop, pay bills and transfer
money to relatives. Currently, she is also
proposing the Axis Bank to open an ATM in
their village, has encouraged shopkeepers
to buy swipe machines and petrol booths to
switch to online-transactions. Today, more
than 320 people in the village have opened
bank accounts and have been trained to use
the mobile app to perform money transfers,
open FDs , check their account balance and
use other banking facilities just at the click
of a button!

“ I am on a mission to make
Birrupalem a zero cash
village”

PAGE 31

32

DI GI PRAYA S

OUTCOME
568
ANDHRA PRADESH

1217

GUJARAT

743
PUNJAB

660
HARYANA

1247
MAHARASHTRA

OVERALL
OUTCOME
8625 Total beneficiaries
43125 Household beneficiaries
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MEDIA COVERAGE
The efforts of DIGIPRAYAS
were recognised by the
local media in villages of
Osmanabad in Maharashtra
and Morbi, in Gujarat.
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CONCLUSION
The DIGIPRAYAS initiative has achieved a
positive outcome across five states and 12
villages in India. The training in opening
bank accounts, using debit cards, ATMs,
Swipe machines and mobile and internet
banking opened many opportunities
to more than 8000 individuals across
small towns and villages. The community
members were exposed to digital platforms
for bill payments, online recharge, virtual
passbooks, online shopping, money transfer,
online transactions and various e-wallet
applications.
The outreach of the project was not
only limited to 12 villages but also
the neighboring villages thus training
communities in more than 30 villages.
Community mobilizations, group meetings,
film screening, street plays and door-to-door
mobilizations helped in reaching out to
more than 40,000 individuals.
Children from aanganwadi’s, primary schools,
secondary and senior secondary schools,
youth from colleges, men and women
were all a part of the project. Farmers,
shopkeepers, barbers, policemen, priests,
housewives and small and micro-scale
businessmen were trained in the financial
and digital tools.
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The project faced several challenges in its
implementation phase. The idea of online
banking and transferring virtual money
was extremely new to the villagers and
they were hesitant to experiment with a
cashless-system. It was a time-consuming
task to convince, build trust and slowly
make the community members accustomed
to the new ways of banking. There were
numerous other challenges like lack of trust
between the local people and the existing
banks and insufficient human resources at
the local banks to cater to the customer’s
queries. The illiteracy and lack of awareness
were important factors that led to the slow
delivery of the project.
However, in spite of the challenges, the
project was wide-reaching, inclusive
and effective in nature thus giving us a
sustainable model to be replicate to many
more villages of the country and connecting
the last mile.

Annexure - I

LOCAL GOVERNMENT
SUPPORT
The volunteers of the DIGIPRAYAS project did not limit themselves
to the community members but also has strong linkages with the
local government bodies. The community and local government had
recognized their efforts across the villages and in the panchayats.

Panchayat Rasulpur, Haryana

These are a few glimpses of the letters of appreciation written by the
Sarpanch and government officials about the successful implementation
of the DIGIPRAYAS project.
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Panchayat Dadbi, Haryana

Panchayat Kachchwa, Haryana

DI GI PRAYA S

PAGE 41

Kandalgaon, Kolhapur, Maharastra

Panchayat Ambelohal, Aurangabad, Maharastra
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Ramwadi, Osmanabad, Maharastra

Panwadi, Osmanabad, Maharastra
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Thordi, Bhavnagar, Gujrat

Rampar, Bhavnagar, Gujrat
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Mallan, Patiala, Punjab

Bhilapur, Vadodara, Gujrat
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Burripalem, Andhra Pradesh

Allowal, Mohali, Punjab

46
Satyawada, Andhra Pradesh
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