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Women are now “connected!”

i

n india, women face enormous challenges with respect to health,
education, and economic empowerment. For example, maternal
mortality and malnutrition remain major problems, about third
of women are unable to read and write, and economic opportunities
are limited by pervasive discrimination and lack of access to market
information.
the revolution in mobile phone ownership represents a critical opportunity to address these needs and help towards the prevailing
issue of gender imbalance which exists in society today. this is at the
heart of what the vodafone india Foundation strives to support.
in a country where five times as many people have access to a mobile
phone than proper sanitation, the mobile provides a medium which
for the first time truly opens the lines of communications. now, even
the most rural areas are becoming accessible. today, with approximately 38% of the female population now owning a handset in india,
women are becoming ‘connected’ with the outside world and do not
need to be literate in order to participate in a progressive society.
no longer just a talking tool, women are using the mobile in a diverse number of ways. to stay safe in times of danger, to keep informed on community matters, to manage their finances, to receive
regular updates on critical issues from farming to weather, to access
much needed help lines, to learn english and to become literate, the
mobile is an enabling device. and this is only the beginning.

no longer just a talking
tool, women are using the
mobile in a diverse number
of ways. to stay safe in times
of danger, to keep informed
on community matters, to
manage their finances, to
receive regular updates on
critical issues from farming
to weather, to access much
needed help lines, to learn
english and to become literate,
the mobile is an enabling
device. and this is only the
beginning

the 'win awards - women & innovation for mobile awards' has enabled us to better understand how mobiles are
currently being deployed by women in india, how their lives have been empowered as a result and how we, in
partnership with the Digital empowerment Foundation can support and enhance these services on the ground
increasing their outreach. the findings have been remarkable. mobile innovation is transforming lives for the
better for women in a variety of ways across india.

we look forward to working with the participants
over the next couple of years to support them in
their efforts. we recognise that the scaling of womencentered mobile programs and applications can only
be achieved with improved financial, commercial,
and marketing incentives and of course,
cooperation. with the 'win awards - women & innovation for mobile awards', we hope make a start – by
financially supporting and recognizing innovative
mobile applications and their potential in a public
forum.
we would like to commend all our nominees on their
incredible efforts which demonstrate best practice
mobile solutions for women in the areas of health,
education and finance. they are a shining light on
what is possible and a call for complementary support and services to enhance their impact.

we look forward to working
with the participants
over the next couple of
years to support them in
their efforts. we recognise
that the scaling of
women-centered mobile
programs and applications
can only be achieved with
improved financial,
commercial, and marketing
incentives and of course,
cooperation

the vodafone india Foundation would also like to
take the opportunity to thank osama manzar, Ceo of
the Digital empowerment Foundation and his professional and most diligent team for driving this agenda and partnering on these awards. their vision and work in bridging the digital divide is help making this a reality in today’s world.
Laura turkington is Head of vodafone india Foundation
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women at the bottom of the pyramid need health, education
and empowerment information, but they are likely to need subsidized service, voice-based apps and training in using vaS

mobiles can save india’s poor women

i

ndia ranks 122 out of 138 nations in the United nations Development Programme’s gender equality index—
and for good reason. only 65% of indian women are literate, compared with nearly 83% men. a third of the
married indian women are underweight. maternal mortality rate is high (450 per 100,000 live births) in
part due to inadequate antenatal care coverage. women now account for 39% of Hiv infections, and awareness of
prevention and treatment still lags.

Can any technological or communication tool help change the scenario? the answer is the mobile phone. mobiles
are cheap, oral—they do not require users to be literate—and are already in the hands of more than 300 million
indian women. “women in india suffer from pervasive inequality and have distinct health, education, and economic needs not being addressed by current institutions and media,” says a research report prepared by vital
wave Consulting for vodafone india Foundation with which we work closely. “mobile phones represent the
largest opportunity to address these needs, with 225 million women owning phones and the female vaS (valueadded services) market worth $1 billion and growing.” these numbers are from the first quarter of 2011. there
are far more women with access to mobile phones than to the internet (60 million active women internet users)
or landline phones (50 million women with landline access). vital wave further elaborates: “Female mobile
phone owners generally prefer voice and use SmS less frequently than their male counterparts, but female subscribers already send more than 6.8 billion SmS per month.”
an average woman mobile subscriber in india sends 30 SmSes per month, uses voice service of 300 minutes per
month and about 40% of women subscribers have found employment opportunities with their mobile phones. according to vital wave, “the most basic aspects of mobile phone ownership are already empowering indian
women, with over 90% saying they feel safer and more connected just owning a phone.”
thankfully, we have several torch bearers to show us how mobiles are already being used in the hinterland for
empowering women and, in effect, achieving gender equality with equitable economic opportunity. Barefoot College at ajmer in Rajasthan has been using mobiles along with community radio to serve 25,000 women from 200
villages in training, livelihood programmes and health services—50% of these women have their own mobiles
that they are using to interact and convert opportunities into economic gains. members of the well-known organisation Sewa (Self employed women association) in Gujarat use voice-based system and symbol-based SmS system providing them access to market information.
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Catholic Relief Services and Dimagi are using mobile phones to enable asha workers to collect information on
pregnant women and their communities and improve coverage of pre-natal and neo-natal services and convey information on healthy practices directly to expecting mothers and their families. the Commonwealth of Learning
and the vidiyal SHG created 500 audio messages on a variety of topics that were sent to women on a daily basis
to promote lifelong learning, with the specific aim of supporting their businesses. in Jeend in Haryana, Kisan
Sanchar has been serving women farmers group through mobile for agriculture extension services and they use
voice-based as well as SmS-based platform to reach out. in Konark in orissa, Young india has achieved 100% attendance of girl students in Gop Block schools through the integrated use of mobile and community radio.
these are some examples we have received in the nomination process for women & innovation for mobile award,
under which funding is provided to the three best initiatives with support and mentoring for two years. the
award is supported by the vodafone Foundation and is being conducted under the framework of manthan
awards. what we need is extensive scaling up of these projects, nationwide adoption by government and private
sector and active participation of the social institutions to integrate mobile into their daily operations across all
sectors targeting women. DeF’s flagship initiative for 8 years to recognise innovative initiatives using iCt tools to
benefit people on the wrong side of digital divide.
women at the bottom of the pyramid need health, education and
empowerment information, but they are likely to need subsidized
service, voice-based apps and training in using vaS, because 25
million mobile phone owners belong to the poorest income brackets and all use low-cost basic handsets. Similarly, we can target
women at home, schools and colleges, offices and agricultural
fields. Some 60% of all women in rural areas already own mobiles, but almost all of them are low-cost phones. Half of all
women who live in homes, irrespective of urban or rural settings, own mobile phones. also, 80% of all women in colleges and
schools use mobile phones and 50% of all women in jobs in
urban areas own smartphones and spend Rs. 3,000 per month
on usage.
through the win award, our learning is that there are more
than 100 initiatives across india targeting and benefiting women
using mobiles and they are by nGo’s, academics, private sector,
government and so on. all we need is to identify these impact initiatives and advocate them for scale up.

women at the bottom of
the pyramid need health,
education and empowerment
information, but they are
likely to need subsidized
service, voice-based apps and
training in using vaS, because
25 million mobile phone
owners belong to the poorest
income brackets and all
use low-cost basic handsets

osama manzar is founder and director of Digital empowerment Foundation and chairman of the manthan award.
He is also a member of the working Group for internet Governance Forum at the ministry of communications
and information technology. tweet him @osamamanzar. His email id is osamam@gmail.com
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total applications: 93 valid applications: 62
win awards 2011 nominees: 62

Category wise nominations win awards 2011
education: 17
Finalists: 12
economic empowerment & entrepreneurship: 18
Healthcare & Family: 27

State wise nominations
andhra Pradesh: 02
Delhi: 08
Gujarat: 03
Haryana: 04
Jharkhand: 01
Karnataka: 11
Kerala: 04
madhya Pradesh: 02
maharashtra: 08
manipur: 01
orissa: 01
Puducherry: 01
Rajasthan: 02
tamil nadu: 06
Uttar Pradesh: 07
Uttarakhand: 01
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education: 02
economic empowerment & entrepreneurship: 05
Healthcare & Family: 05

State wise finalists:
andhra Pradesh: 01
Delhi: 03
Gujrat: 01
Haryana: 01
Jharkhand: 01
Karnataka: 01
maharashtra: 01
india: 01
tamil nadu: 01
Uttar Pradesh: 01

win awards 2011 Shortlisted

1.

Helpline that addresses security issues for women- “Hello
Sakhi”
Kutch mahila vikas Sangathan
education
GUJaRat
2.

mahila Shakti – “to empower
the rural women through education initiatives”
Human welfare association
education
UttaR PRaDeSH
3.

“Leveraging mobile Phone for
Promotion of Social entrepreneurship, enhancing Livelihood opportunities and
empowerment of Poor women”
viDiYaL
economic empowerment and entrepreneurship
tamiL naDU
empowerment of 25000
rural women through mobile
phones and tilonia Community
Radio Station in ajmer District of Rajasthan
Barefoot College
economic empowerment and entrepreneurship
RaJaStHan

5.

integrated mFi-Life Line mobile
Platform - Providing Financial
and non-Financial (Life-Line)
Services to women
ZmQ Software Systems
economic empowerment and entrepreneurship
HaRYana
6. Sewa Bharat Business Correspondent (BC) in Uttrakhand –
Financial inclusion in the hills
Sewa Bharat
economic empowerment and entrepreneurship
DeLHi
7.

aSHa - Cashless & Paperless
payments using mobile money
transfer system
eko india Financial Services Private
Limited
economic empowerment and entrepreneurship
DeLHi

4.

8. mfoods
niC aPSC
Healthcare & Family
anDHRa PRaDeSH

9.

maternal Health Services on
mobile (Sms tool-Kit) – mHSm
Datamation Foundation Charitable
trust
Healthcare & Family
DeLHi
10. Comm Care
neeDS
Healthcare & Family
JHaRKHanD
11. "evaluation of the effectiveness
of cell phone technology as
community based intervention
to improve exclusive breast
feeding & reduce infant morbidity rates"
Lata medical Research Foundation
Healthcare & Family
maHaRaSHtRa
12. mDhil: SmS and mobile video
for women’s Health
mDhil
Healthcare & Family
KaRnataKa
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URL: http://mobilesforgoodwinaward.manthanaward.org/

Kutch mahila vikas
Sangathan

education

Gujarat

ms Preeti
Soni

02832- 222124,
223311,
9427512958

kmvskutch@gmail.com

www.kmvs.in

Hello Sakhi: Helpline that addresses security issues for
women
DeSCRiPtion
Hello Sakhi, since march 2010, is a unique collaboration between Kutch mahila vikash Sangathan (KmvS)
and Kutch police department. it is a helpline to address alienation, deprivation, distress and ideological
divide of women masses. Situated at the women police
station in Bhuj city of Kutch, it provides immediate
support to women through counseling, guiding, mobilizing to shelter homes and filing complaints to police.
the helpline has an active participation of over 11,000
women members of KmvS. it covers 10 blocks and 940
villages of Kutch. almost 670 women have received direct help through calls and 300 women have attended
the counseling centers through helpline so far.

the helpline has an active participation
of over 11,000 women members of
KmvS. it covers 10 blocks and 940 villages of Kutch. almost 670 women have
received direct help through calls and
300 women have attended the counseling
centers through helpline so far

the project has helped to form a strong network of
rural women who find it hard to be vocal in their traditional societies. Due to isolated geographical location,
Kutch has a limited access to information and mobility
for women; hence this initiative is designed to raise the
social condition of women. Hello Sakhi delivers onestop solution for legal education to women in this region, who are victims to physical, mental stress and
facing abusive conditions. this project is becoming a
very beneficial step for helping these women re-build
their lives and bring them to the main stream of society.
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Human welfare
association

education

Uttar Pradesh

Dr. Rajani
Kant

09415304759,
0542-2581304

hwa@rediffmail.com

www.varanasipro
ducts.com

mahila Shakti: to empower the rural women through
education initiatives
DeSCRiPtion
mahila Shakti since october, 2010 is a concept of Hwa
(Human welfare association) and the organization has
started education program in block Chiraigaon,
varanasi. 100 women Self-help groups with 1024
women are associated with the organization in the education initiatives. the program promotes the women
livelihood opportunity and participation in panchayat
governance including their confidence building and
personality development.

the project develops village level people’s
institute for empowerment of women. it
helps these institutes to participate in
the socio-political process. they collectively make plans for sustainable livelihood system and provide access to
information, technology, finance, markets etc

the project develops village level people’s institute for
empowerment of women. it helps these institutes to
participate in the socio-political process. they collectively make plans for sustainable livelihood system and
provide access to information, technology, finance,
markets etc. the project is based on the usage of mobile for their teaching techniques and they use mobile
phone for their day to day conversation, increasing the
business, improving their personality and confidence
building in the male dominating society. with enhanced skill-sets they shall be linked with the whole
world because now the internet facilities are available
on the mobile. women are very much enthusiastic to
use the mobile in their education curriculum. 137
women have purchased the new mobiles after July,
2011 onwards, because they have knowledge of mobile
operation from their education center.
this project is purely based on direct impact on the
socio-political empowerment of rural women through
education. this brings the cluster of select women
ahead to compete in the male dominating society.

14

viDiYaL

economic empowerment
and entrepreneurship

tamil nadu

Smt. K.
Kanmani,
Secretary

91 9442996276/
04546

kamaraj_vidiyal@
rediffmail.com,
vidiyal386@gmail.
com

www.vidiyalngdo.org

Leveraging mobile Phone for Promotion of Social entrepreneurship, enhancing Livelihood opportunities and
empowerment of Poor women
DeSCRiPtion
the project is the brainchild of vidiyal, an active nGo
from tamil nadu, india. it deploys mobile technology to
promote social entrepreneurship, enhanced livelihood
opportunities and empowerment of rural women. the
project helps poor women to develop a business proposal whereby each member would get credit for buying
ten goats and one mobile phone. vidiyal innovatively
leverages the potential of mobile technology and adopts
an approach of Lifelong Learning (L3). Commonwealth
of learning (CoL), Canada, helped the nGo to establish
network with various agricultural and veterinary universities in india.

the project develops village level people’s
institute for empowerment of women. it
helps these institutes to participate in
the socio-political process. they collectively make plans for sustainable livelihood system and provide access to
information, technology, finance, markets etc

the mobile based services are implemented in 25 villages of theni district in tamil nadu. they give training
to the women in goat rearing and negotiating skills with
various stakeholders. in consultation with tamil nadu
veterinary and animal Sciences University (tanUvaS),
the materials and suggestions are contextualized to suit
the local culture and local dialects. Local women are encouraged to discuss the enterprise issues and contact
vidiyal for any information using mobile phones. the
women members of the group are sent up to 5 voice
messages of 1 minute each every day. it covers subjects
of interest to the group for buying goats, feed management, disease & health management and marketing
management.
Participation of women in this project helps them to defeat poverty and motivate them for further improvements. they are no longer under the domination of
men-led society and now enjoy economic freedom.
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Barefoot College

economic empowerment and entrepreneurship

Rajasthan

mr. Laxman
Singh

09414253025,
01463 288351/
01463 288206

barefootcollege@
gmail.com

www.barefootcollege.org

empowerment of 25,000 rural women through mobile
phones and tilonia Community Radio
may 2009. this is the first Community Radio powered by solar energy and is operated by a team of
barefoot women engineers. Local content, according
to the local taste, is broadcasted in three shifts. the
transmitting range of the CRS is within a 15-20 Km
radius which covers 15 villages and reaches 100,000
listeners. the programming of the tilonia CRS showcases discussions and knowledge sharing on water
management techniques, healthcare, environment
protection and sustainable living, use of renewable
energy, employment and self-employment opportunities, etc.

DeSCRiPtion
the Barefoot College is a 40 year old nGo that provides
basic services and solutions to problems in rural communities. the Project – “empowerment of 25,000 rural
women through mobile phones and tilonia Community
Radio” is an exercise to literate 25,000 poor, widow,
physically challenged rural women in ajmer. the project helps in generating their livelihood in rural handicraft, healthcare, education, computerization,
communication networking, solar lighting, cooking
and waste recycling.
inception of tilonia Community Radio Station (CRS)
and use of mobile phones was brought to effect on 13th
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this project focuses on establishing two way communications with listeners through mobile phone in facility. 50% women are mobile users who contact
tilonia through oral communication, SmS and phone
in facility. Hence this can prove to be a convenient
and powerful form of connecting and sharing ideas
with the rural masses. Barefoot College epitomises
the usage of mobile as a very basic tool complementing all its activities and since most of the women are
illiterate, use of mobile in its oral form empowers
them for all their activities.
Besides, connecting women through mobiles to tilonia Fm Community Radio has geometrically enhanced empowerment through seamless
communication.

Barefoot College epitomises the usage of mobile as a very basic tool complementing all
its activities and since most of the women
are illiterate, use of mobile in its oral form
empowers them for all their activities

ZmQ Software Systems

economic empowerment and
entrepreneurship

Haryana

mr. Subhi
Quraishi

91-9810728148,
9871981960

subhi@zmq.in,
hilmi@zmq.in,
zmq@vsnl.com

www.mfapplication.com,
www.zmqsoft.com

integrated mFi-Life Line mobile Platform - Providing
Financial and non-Financial (Life-Line) Services to
women
DeSCRiPtion

the mission is to provide a universal
platform to empower rural women
through mobile, connecting them to the
distribution channels and mFis. the
project delivers “Right to information” to
these women to make them independent
and educate them in all aspect of life

integrated mFi-LifeLine mobile Platform – is an effort
by ZmQ, a technology for Development Company. it addresses women in the rural areas with information related to finances and healthcare especially about
pregnancy, child immunization, post-natal care and
family planning. ZmQ with its partner PCi developed a
concept of seamless delivery of both financial and nonfinancial information through a single window platform through their partnering microfinance india
(mFis) using mobile as the final delivery tool.
ZmQ has developed a model called “organized Human
networks@ Bottom of the Pyramid” – (oHm@BoP) to
reach the women in the rural areas. the model organizes networks at the rural areas where mobile technology can be implemented successfully to provide
financial and non-financial information. Financial
Channel, a mFi was devised in order to gather data
about rural women. the rural women are trained adequately on financial and lifeline issues like accounts,
loans, healthcare, education, disaster preparedness
and livelihood opportunities.
the mission is to provide a universal platform to empower rural women through mobile, connecting them
to the distribution channels and mFis. the project delivers “Right to information” to these women to make
them independent and educate them in all aspect of
life.
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Sewa Bharat

economic empowerment
and entrepreneurship

Delhi

ms Sanchita
mitra

91 9433034854/
9873732070

sanchita@sewabharat.org

www.sewabharat.org

Sewa Bharat Business Correspondent in Uttrakhand:
Financial inclusion in the hills
DeSCRiPtion
Sewa Bharat Business Correspondent (BC) in Uttrakhand – ‘Financial inclusion in the hills’ is an initiative to
provide banking facilities in the villages in remote hills
and jungles in Uttrakhand, india. Sewa Bharat in collaboration with State Bank of india (SBi) is working toward
financial inclusion in Uttrakhand. Since november 2009,
Sewa Bharat has been officially appointed by SBi as official Business Correspondent (BC), Sewa Bharat in turn
appoints and trains Customer Service Points (CSPs) who
are poor local women in the villages.

it is an effort to motivate the poor
women to have a safe and accessible
place for their savings. Having a bank
account makes the loans for agriculture,
education, etc. available to these women
enabling them to have a better chance
of livelihoods
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a Little world (aLw), the technology provider leverages low cost technology to integrate micro banking
with network branded ZeRo. the ZeRo platforms convert new near Field Communication (nFC) mobile
phones into secure and self sufficient bank branches.
the local service providers known as Customer Service
Points (CSPs) help community members to open no
frill accounts in the Bank at their very homes. these
accounts are based on biometric customer identification through fingerprint, voice and photo verifications.
this account enables the villagers to deposit, withdraw,
remittance and apply for loan through mobiles.
it is an effort to motivate the poor women to have a
safe and accessible place for their savings. Having a
bank account makes the loans for agriculture, education, etc. available to these women enabling them to
have a better chance of livelihoods. it helps financially
weak women to use money for productive purposes
and to make savings for themselves. in the process empowering poor rural woman by creating job opportunities and developing leadership skill

eko india Financial
Services Private
Limited

economic empowerment
and entrepreneurship

Delhi

mr Piyush
Gupta

9711335568

piyush.gupta@eko. www.eko.co.in
co.in

aSHa: Cashless & Paperless payments using mobile
money transfer system
ture with eKo. mmt helped timely payments of incentives, transparency in the system and also included
aSHas into financial system. eKo has developed an
open source platform ‘SimpliBank’ with easy-to-use
mobile features and facilitated opening up bank accounts and provides technical support to aSHa.

DeSCRiPtion
aSHa - Cashless and paperless payments using mobile
money transfer System is an initiative to ensure
proper and timely distribution of incentives to the
health care workers of aSHa. Government of india has
introduced an accredited Social Health activist (aSHa)
for every village over a population of 1000 people.
Since the aSHa activist is not a regular employee,
he/she receives performance based incentives. the project was conceived in July 2010 as a result of findings
by norway india Partnership initiative’s (niPi) that
most aSHas didn’t receive their incentives for 12-18
months hence demotivating these workers to perform
their duties. to over-come this situation, the implementation of an electronic payment solution- mobile
money transfer (mmt) was considered as a joint ven-

approximately 440 aSHas in Sheikhpura District of
Bihar were provided savings account with State Bank
of india (SBi) and around ` 50,00,000 were credited
over the past 9 months. out of 440 aSHas enrolled,
97% received timely incentives through eKo with a
maximum delay of 1 month noted in less than 10%
cases. withdrawal can also be done from an eKo agent
without hassle. it has also been discovered that the
fund utilization percentage has improved considerably
compared to the last year. SmS based notifications have
reduced the travelling cost and result to approx
10,000 inR / month savings. introduction of this system also helped to identify false aSHa workers.
eKo is actively pursuing opportunities to work towards the empowerment of women in Delhi/nCR, Bihar
(10 districts), Jharkhand, maharashtra, UP and
Haryana (india). Cashless disbursal of funds to the
health workers is a time saving practice and is an
unique initiative in the country.

approximately 440 aSHas in Sheikhpura
District of Bihar were provided savings
account with State Bank of india (SBi)
and around ` 50,00,000 were credited
over the past 9 months
19

niC aPSC

Healthcare
& Family

andhra Pradesh

mr K Rajasekhar

9652222812

Sekhar@nic.in,
madhu3433@gmail.com,
pavankumarreddy1983
@gmail.com

http://apfoods.ap.nic.in

mFoods
DeSCRiPtion
Project mFoods is to ensure timely supply of fortified nutritious food to children and women in the state of
andhra Pradesh efficiently and effectively. it is estimated
that about 47% of children aged 0–3 are under-nourished
per international standards. this initiative covers a total
of 223 integrated Child Development Services (iCDS) projects benefiting 30,62,000 lakh children and women by
providing proper diet.
this project has been effective from January 2011, where
anganwadi workers and child welfare officers order food
items through mobile phones. Centralized System keeps
track of indents along with date and time, in response the
supply schedules are updated by Ready mix food producer
(apfoods Ltd) online. the district level health care worker
can acknowledge the received food items through mobiles.
Delayed supplies, wrong indent, non-supplies and all
other vital information can be maintained easily by the
stake-holder. this is making the entire process more efficient and composed resulting unavailability of food to the
malnourished children, pregnant and lactating mothers.
GiS/GPRS/GPS multi-media based supply chain is applied
to bring the ultimate transparency in the system.
over 3 lakhs people have received benefits from this scheme
in andhra, telangana and Rayalasima regions in andhra
Pradesh, india. this low-cost mobile implementation and
the user friendly application is to empower the grass root
level women. Communication through mobiles helps iCDS
workers to schedule their production and supply activities,
transport arrangements can be made beforehand and with
ready laboru and storage, further distribution can be
arranged, saving a lot of time and man-power.
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Datamation Foundation
Charitable trust

Healthcare
& Family

Delhi

Chetan
Sharma

9811039482

csharma@nda.vsnl.net.in

www.datamationfoundation.org

maternal Health Services on mobile (SmS toolkit)

DeSCRiPtion
it is an initiative since october 2009, to circulate vital
information regarding Reproductive and Child Health
related information services directly to the pregnant
and lactating women through mobile phones, using localized SmS in Hindi. the project is implemented by
Datamation Foundation trust, a Community organization working in the domains of Health Care, Livelihood
and education. the technical partners one world
South asia (owSa) and microsoft Research have built
together an SmS toolkit that allows direct sending and
receiving SmS from an ordinary PC or laptop at a very
low cost.

the registration of pregnant women is
done manually and the details are
recorded on the Content management
System (CmS) and it automatically sends
out 2 SmS alerts to the registered users
at calculated time for 40 weeks during
pregnancy

Project is implemented at 4 primary and 5 other neighbouring villages of the Katari cluster in the Ghatampur
block in Kanpur Dehat (Rural) District of Uttar
Pradesh, india. the registration of pregnant women is
done manually and the details are recorded on the
Content management System (CmS) and it automatically sends out 2 SmS alerts to the registered users at
calculated time for 40 weeks during pregnancy. General healthcare information, nutrition, specific messages for ante-natal check-up, vaccines, iron folic
supplements and movement of baby are delivered to
the registered women during this phase.
this mobile based health care project can directly influence the understanding of maternal Health services
among rural population. Such communication through
mobile with the masses can improve the health conditions of pregnant women leading to a healthy society.
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neeDS

Healthcare
& Family

Jharkhand

murari m.
Choudhury

91 9771405855

needspostmaster@gmail.com

www.needsngo.in

CommCare
DeSCRiPtion
CommCare is a project initiated by neeDS for the application of multimedia capabilities of common phones
to deliver educational and health care information to
anyone, regardless of their level of literacy or education. the project was architected with the technical
support of Dimagi, which has launched a cloud-based
platform to deploy CommCare worldwide. the platform
includes dual synchronization of client data which allows data to be shared between Community Health
workers (CHws) through SmS and use of multimedia
features.

the project made its inception in
January 2011 and is successfully
implemented as pilot project in
Jharkhand. it is expected to expand
in Deoghar, Pakur & Sahibganj of
Santhalpargana region in Jharkhand
with at least 1500 health workers
covering a rural population of around
150,000
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the project made its inception in January 2011 and is
successfully implemented as pilot project in Jharkhand. it is expected to expand in Deoghar, Pakur &
Sahibganj of Santhalpargana region in Jharkhand with
at least 1500 health workers covering a rural population of around 150,000. the CHws are equipped with
inexpensive phone running free and open source software that contains registration forms, checklists, danger sign monitoring, and educational prompts for
improved health surveillance and workflow interventions.
Use of multimedia features is user friendly and is targeted for the semiliterate / illiterate masses and health
workers to achieve better analysis of health related issues. the communication through SmS is inexpensive
and effective in recording all data collected. the motive
is to exchange frequent and rapid feedback for the community health systems to operate effectively.
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evaluation of the effectiveness of cell phone technology
as community based intervention to improve exclusive
breast feeding & reduce infant morbidity rates
use of bottle feeding, and early detection of health
problems in mother and infant.
tele-counseling is provided by locational counselors
(LCs) with a diploma in nursing, trained by authorized
trainers. the beneficiaries receive short messages in
local language to promote breast feeding, improve compliance and scheduled weekly calls. a population of
312,43,350 of which 1036 women are registered in
this project from the slum around Central avenue, itwari, mahal and Sitabuldi areas of nagpur city, india.
Counseling through mobile phones provides a need
based information and empowers women to overcome
complication related with pregnancy, delivery, breast
feeding and child health.

DeSCRiPtion
the main objective of the project is to assess the feasibility, acceptance, effectiveness and cost effectiveness of
using mobiles for personalized lactation consultation.
along with Baby Friendly Hospital initiative (BFHi),
the project promotes appropriate breastfeeding practices and timely initiation of complementary feeding,
child growth and to reduce morbidity in infants.
to compare the health outcomes, a group of 518
women was formed and counseled through mobile
phones as compared to other group of 518 women who
were counseled face to face. the benefits were evaluated by improvement in the number of check-ups during pregnancy, check-up after delivery, the breast
feeding practices or rates of exclusive breast feeding,

Counseling through mobile phones
provides a need based information
and empowers women to overcome
complication related with pregnancy,
delivery, breast feeding and child health
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mDhil: SmS and mobile video for women’s Health
DeSCRiPtion
Project mDhil works towards creating and distributing
original health information in india using mobile
phones. Project was conceived in January 2009 and
started SmS services in april 2009 to educate women
regarding reproductive health, Hiv/aiDS, women’s
health, and family planning. there are over 300,000
SmS subscribers so far with all major indian mobile
networks. the project has launched health videos for
mobile phones in January 2011 which reaches an average viewership of 200,000 per month. the health
videos contains sensitive topics for women such as
birth control, gender equality, family planning, menstruation, domestic violence, and sexually transmitted
infections – topics that are rarely discussed.
the subscription for the SmS service is priced at ` 1 /
day day and the videos are made easily accessible
through mobiles. the usage of mobile phones being relatively high, the audience are mostly youths and
teenagers from rural and semi-urban areas. 80% of the
viewers are reported to be from india.
the contents are easy to understand and operate. the
project provides heath information to address the
emerging public health challenges for young woman
citizens who have lacked accurate and empathetic
health information.

the health videos contains sensitive topics for women such as birth control, gender
equality, family planning, menstruation, domestic violence, and sexually transmitted
infections – topics that are rarely discussed
24

women & innovation in mobile:
State of india

the following research output is courtesy vital
wave Consulting who conducted this research exclusively for vodafone india Foundation.
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the points below highlight some of the key findings of this report, demonstrating the social and market value of addressing women’s needs
through the use of mobile phones, which now represent the most prevalent form of interactive technology in use in india today. Programs
throughout india are demonstrating the impact that mobile phones can
have, but large-scale success will require development of the ecosystem for
socially-oriented applications and improved financial incentives for both
developers and their stakeholder partners.

women in india suffer from
pervasive inequality and have
distinct health, education, and
economic needs not being
addressed by current institutions
and media

mobile phones represent the largest
opportunity to address these needs,
with 225 million women owning
phones and the female vaS market
worth US $1 billion and growing
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while the majority of women use
basic handsets and services such
as voice, their uptake of SmS and
vaS is growing, with demand for
entertainment and lifestyle content
leading the way

Pilot programs and commercial
vaS aimed at women are already
demonstrating the power of mobile
phones to improve women’s social
and economic well being

Scaling of women-centered mobile
programs and applications can be
achieved with improved financial,
commercial, and marketing
incentives and cooperation
between stakeholders
27

women in india & their needs
Health, education and economic opportunity are
Paramount
Despite economic growth and social progress, women in india still face
major barriers to improve their status and well-being
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PoveRtY anD HUnGeR
malnutrition remains a major
problem, with 33% of married
indian women classified as
underweight

eDUCation
only 65% of indian females are
literate, compared to nearly 83% of
males

GenDeR eQUaLitY
india ranks 122 out of 138 nations
in the UnDP’s gender equality
index, hurt by limited economic
opportunities
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CHiLD HeaLtH
40% of indian children are malnourished and only 72% of babies
receive three doses of DPt vaccine

mateRnaL HeaLtH
the maternal mortality rate is high
(450 per 100,000 live births) in
part due to inadequate antenatal
care coverage

Hiv/aiDS
women now account for 39% of
Hiv infections, and awareness of
prevention and treatment still lags
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mobiles now most prevalent form of interactive
technology

50 million
females with landline access

60 million
active female internet users

225 million
female mobile subscribers

there are now 225 million female mobile phone subscribers in india, a
40% increase over the figure in 2009, and far more women have access to
mobiles than to internet or landline phones
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Basic Handsets & Services
10%
Predominate
23 million
while smart phone sales are soaring
in india, it is estimated that only
about 10% of women, or 23 million
female subscribers, own smart
phones or high-end feature phones,
with most using basic phones

smart phone
or high-end
feature
phone
users
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average number
of SmS sent per
month by
average female
subscriber

300

estimated
minutes of voice
usage per
month by
average female
subscriber
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35-40%

estimated
percentage of
indian women
who have found
employment
opportunities
with their
mobile phone

90%
202 million
basic phone users

Female mobile phone owners
generally prefer voice and
use SmS less frequently than
their male counterparts, but
female subscribers already
send more than 6.8 billion
SmS per month

value-added Services:
a Growing Channel
ivR, SmS and Data-based Services Delivering
Content & Services
the most basic aspects of mobile phone ownership are already empowering indian women, with over 90% saying they feel safer and more connected just owning a phone; value-added services (vaS) are increasingly
used to obtain information and increase opportunities
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Female mobile subscribers in india will spend
nearly US $1 billion on mobile vaS in 2011
the market for vaS in india is growing rapidly, with
revenue from vaS likely to hit 15% of total operator revenue within the next several years

entertainment vaS remain the largest driver
entertainment services such as ringback tones, sports
scores and Bollywood news top the list, but information
in areas like health and job opportunities are growing

ivR and SmS remain preferred media for
women
Basic handsets and language/literacy issues translate
into preference for voice-based services, especially
among rural indian women
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Profile 1: women at the BoP
BoP women need health, education and
empowerment information but are likely to
need subsidized service, ivR-based apps
and training in using vaS

>>
>>
>>
>>
>>
>>
>>

Live in villages and urban slums
25 million mobile phone owners in poorest income brackets
nearly all use low-cost basic handsets
SmS sent/month- <10
Low literacy inhibits or prevents SmS use
more comfortable with ivR vaS
express concern about using technology

“every family even though they are poor have at least one mobile phone which they all
share. mobiles have become easy to use and the younger women have no trouble adopting
the new technologies. the older women may have some challenges understanding the
various features besides just making voice calls.”
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Profile 2: Rural women at work
Rural women at work have better ability to
afford services but still prefer voice-based
services. employment or income generating
opportunities resonate most with this group

>>
>>
>>
>>
>>
>>
>>
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Live primarily in villages or small towns
50-60% own mobile phone
nearly all handsets low-end feature phones
SmS sent per month- 10-20
nearly one-third have reduced spending in other areas to be able to
pay for phone
more likely to use SmS than BoP women but still more comfortable
with voice/ivR
Self-employed women are twice as likely to use phones to increase
incomes

Profile 3: women in the Home
women in the home express interest in
entertainment and lifestyle information
but are also interested in employment
opportunities

>>
>>
>>
>>
>>
>>
>>

may live in a village or a suburb of a big city, having migrated from a
nearby village
50%+ own a mobile phone
Large majority have feature phones
SmS sent/month = 20-30
interested in entertainment/lifestyle information and mothering
content
attitude towards technology may be skeptical; does not trust new
things unless presented to her by friend or family member
Greatest unmet need: ability to find work that is safe, less than 1
mile from home
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Profile 4: women in School and
College
women in school are heavy phone users,
more comfortable with SmS and appreciate
content delivered through mobiles

>>
>>
>>
>>
>>
>>
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80%+ own a mobile phone
Still overwhelmingly using basic handsets
SmS sent/month- >100
most popular uses of mobile phones among youth:
> SmS text messaging with friends, “just chatting”
> entertainment: using the phone as a radio or music player
Young women in higher grades and in college use mobile to negotiate independence from parents and to maintain friendships and create friendships with members of opposite sex. they are
early adopters of new technologies.

Profile 5: Career women
Career women nearly all own phones and
increasingly use smart phones for activities
like social and career networking

>>
>>
>>
>>
>>
>>
>>

nearly all own a mobile phone
more than 50% own smart phone or high-end feature phone
SmS sent/month = 50+
3000 rupees per month spent on phone service
takes guidance from family members and friends on which phone to
purchase and on new applications
Heavy usage for work and socializing
accesses much content through fixed internet; less need for some
vaS
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women’s mobile Phone
ownership is Soaring
indian males vs. Females – 2009-2011
there are now 225 million female mobile phone subscribers in india, a
40% increase over the figure in 2009
india: male & Female mobile ownership (millions)

349
321
225
250
208
161

male mobile Phone ownership

40

Female mobile Phone ownership

the Gender Gap Remains
women Still own Phones at a Lower Rate than
men
Despite skyrocketing growth in mobile phone ownership, a roughly 30%
gender gap relative to male ownership rates remains

male and Female mobile penetration (%)
56%
38%

male mobile Phone Penetration

31%
Gender Gap

Female mobile Phone Penetration

41

Female mobile Phone ownership
women’s mobile Phone ownership by income
100%
90%
80%

45
million

70%

50
million

31

40%
37

25

6

million

64%
45%

million

million

million

million

indian Female mobile Phone ownership
and addressable market by monthly HH income Bracket (US$)
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up to
$289

42

million

million

54%
38%

50

million

million

million

20%

0%

million

25

50%

10%

51

million

17

60%

30%

50

Higher-income women own phones
at by far the highest rate, but approximately 25 million low-income
women own mobile phones

$289 to
$493

$493 to
$799

$799 to
$1490

$1490
+
up to
$289

$289 to
$493

$493 to
$799

$799 to
$1490

$1490
+

Remaining Females outside 14-74 age Group and
/ or areas of mobile network Coverage (million)

45

50

50

51

50

addressable market (Female aged 14-74 with
mobile Coverage, without a mobile Phone owners
(millions)

37

31

25

17

6

Female mobile Phone owners (millions)

25

38

45

54

64

Younger women Lead the Pack
women’s mobile Phone ownership by age Bracket
mobile penetration is highest by far among indian females in the
22-27 and 28-36 age brackets
Female mobile ownership by age Bracket
5

100%

million

90%

19

80%

million

70%
60%
50%
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51

million

million

40%

60

30%

million

20%
10%

71
million
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43

40

million

million

0%

19
million

14 - 21

21 - 27

28 - 36

37 - 49

50 - 74

total Female mobile owners in age Bracket
- Q 12011 (millions)
total Females in age Bracket without a mobile Phone - 12011 (millions)
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the Urban-Rural Gap Remains
Large
women’s mobile Phone ownership by
Urban/Rural Location
ownership levels among urban women are leveling off, while ownership
by rural women has a long way to go
Female mobile ownership by
Urban/Rural Location - all women
100%

100%

90%

90%

80%

57
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70%
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80%
60%

50%

50%

40%

40%
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30%
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0%
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70%
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20%
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Female mobile ownership by Urban/
Rural Location - women ages 14-74

192
million

20%
10%
0%

125

101
million

million

total Female mobile Phones owners by
Rural/Urban Location - Q1 2011 (millions)

total Female mobile Phones owners ages 14-74
by Rural/Urban Location - Q1 2011 (millions)

total Females in Rural/Urban Location without a
mobile Phone - Q1 2011 (millions)

total Females ages 14-74 by Rural/Urban Location without a mobile Phone - Q1 2011 (millions)

Geography Factors in ownership
women’s mobile Phone ownership by State
women’s access to mobiles is higher in urban areas and southern states
Delhi
mumbai
Kolkata
tamil nadu
Himachal Pradesh
Punjab
Kerala
Haryana
Karnataka
Gujarat
andhra Pradesh
Rajasthan
maharashtra
Jammu & Kashmir
Uttar Pradesh (w)
north east
orissa
Uttar Pradesh (e)
madhya Pradesh
west Bengal
Bihar
assam

11.01
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20.56
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7.74
9.09
5.48
14.40
12.44
17.45
12.64
16.61
2.01
11.88
2.04
6.01
17.50
12.34
9.86
14.47
3.41

126%
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89%
68%
60%
58%
54%
52%
51%
46%
43%
42%
38%
37%
36%
33%
31%
30%
29%
27%
25%
24%
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